GLOBAL CHEESE MARKET IN 2025

WHO NEEDS YOUR
MILK (CHEESE)?




Who needs your milk?

The consumer!




Who is the consumer?
Someone ...
ready to receive your proposal...
ready to be influenced by your seductive products...
ready to appreciate their quality and affordability...
ready to be surprised by your innovative marketing...




Are

YOU

ready for it ?







How cheese market is changing?
What can we wait for the next years?

We can be optimistic...sorry, very optimistic!




LONG-TERM PHENOMENA OF CHEESE MARKET

 Growth of world population

 Growth of per-capita income, especially in the low-medium class

* Increase of productivity: yield per cow, milking technology, fertility, feed
efficiency, GMO technology

 Consumers trends: going towards organic (real or fake)?
will Veganism and Animalism influence the consumption of cheese?

« Emancipation from prejudice and false beliefs over the animal fats (butter)

will increase cheese consumption ?

» Cheese Appreciation

 Changes in consumer behavior (e-commerce, food delivery, cooking)




LONG TERM PHENOMENA:
Growth of Population and Cheese Consumption

World population is increasing to 8,3 bin. in 2026.

The consumption of cheese is increasing everywhere
as compared with other dairies.

Dairies consumption is increasing around
2-2,5% yoy over the next decades.




LONG TERM PHENOMENA:
Growth of world population

WHEE World population growth, 1750-2100

inData
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Data sources: Up to 2015 OurWorldinData series based on UN and HYDE. Projections for 2015 to 2100: UN Population Division (2015) - Medium Variant.
The data visualization is taken from OurWorldinData.org. There you find the raw data and more visualizations on this topic.




Growth of Population and Cheese Consumption

Dairy World in 2006 / 2016 / 2026

Dairy Data- Knowledge- Inspiration

. Annual values Change 2026 vs 2016

World Unit
2006 2016* 2026 Absolute % CAGR %/year

Milk supply and demand
Milk production = milk ' o
ik mill t ECM 677 851 1073 222 2.3%
World trade
Excl. EU-28 intratrade™  mill t ECM 38 52 82 31 4.8%
Supply drivers
Number of milk animals mill head 329 378 414 36 10% 0.9%
Average milk yield t/milk animal /year 2.0 22 25 0.3 1.4%
Farm number mill 118 120 108 -11.5 -10% -1.0%
Average farm size head/ farm 2.8 3.2 3.8 0.7 21% 2.0%
Demand drivers
Population billion 6.5 7.4 8.3 0.9 12% 1.1%
Dairy consumption per capita kg ME/ capita/ year 103 115 130 14 1.2%
Explanations:
Results based on scenario 1 (High milk demand due to consumer preferences and beneficial political and economic situation)
* Preliminary data of year 2016, partly estimated
** Small deviations of total supply and demand due to changes in stocks
*** Representing volume traded from surplus countries; imports from net exporters not included
ECM= Energy corrected milk (standardized to 4% fat and 3.3 % protein)
ME= Milk equivalents, method: “fat and protein only”
CAGR= Compound Annual Growth Rate
Status of data : 03/2017
21/09/2017 Source: D3.2 - Dairy Sector Analysis with IFCN Long-term Dairy Outiook 2026, status 3/2017 For internal use only - © IFCN 2017 | 8
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% Growth of Cheese Consumption per capita
(change % 2017-2012)

Consumo pro capite del Formaggio
Variazione % 2017 su 2012
Elaborazione CLAL
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Per capita consumption of cheese worldwide in 2016, by country (in kilograms)

Denmark 28.1 DOWNLOAD SETTINGS SHARE
Iceland 27.7
PNG 4 = PDF i xLs §d = rrT
Finland 27.3
France® 27.2

Cyprus* 26.7 DESCRIPTION SOURCE MORE INFORMATION

Germany 2 This statistic shows the per capita consumption of
22.2 cheese worldwide in 2016, by country. Cheese
consumption in Canada amounted to approximately
Netherlands* ZLS 13.4 kilograms per capita in 2016. Denmark had the
highest per capita cheese consumption in that year.

Switzerland

Italy* 215
Austria 211 ° |
Sweden 20.5
Estonia 20
Norway” 19.8
Latvia 19.8
Israel 18.9
European Union (28) 18.6
Czech Republic 17.6
Lithuania 17.4
Poland 17.3
United States 16.7
Belgium 15
Australia 14.7
Slovakia 14
Canada 13.4
Hungary 13.2
Croatia 13
Belarus 12.9
United Kingdom 11.7
Argentina 116
Chile 9.3
Spain*® 9
Uruguay 8.7
Ireland 8.6
New Zealand 8.2
Turkey 7.8

Russia 5.7

alad FTEF




Every year, 1% of humans die and 1,5% humans are born .
Consumers change continuously.




LONG TERM PHENOMENA:
CONSUMER BEHAVIOR

Consumers trends: going towards organic (real or fake)?
Will Veganism and Animalism influence the consumption
of cheese?

Emancipation from prejudice and false beliefs over the
animal fats (butter) will increase cheese consumption?

Changes in consumer behavior (e-commerce, food
delivery, cooking)




LONG TERM PHENOMENA:

Emancipation from prejudice and false beliefs over the animal fats

1961 1984 _ 2014
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LONG TERM PHENOMENA:

The revenge of animal fats (butter, cheese)

THE BIG
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LONG TERM PHENOMENA:
Innovation in the retail-chain

v’ e-commerce
v" food delivery
v" cooking




LONG TERM PHENOMENA:
Consumers trends




LONG TERM PHENOMENA:
Increase of productivity/price efficiency

v" Yield per cow

v" Milking technology
v' Fertility

v" Feed efficiency

v GMO technology




OUR FRIENDS

Competition
Innovation — Efficiency
Increase of productivity
Science and Technology
New marketing opportunities (e-commerce)
Growth of prosperity




OUR ENEMIES

Politicians
EU Commission
Trade Union Officials
Borders
Protectionism
Our laziness




OUR EXPERIENCE

We are proud to speak to you in Russia
after more than 400 years of history
of our family-company.

We are a medium size italian company,
Nevertheless 20 years ago we begun
to open our minds to new opportunities
we were living in the world.




8th generation family business
since XVII| century




OUR FASCINATING PILGRIMAGE

1650: ASIAGO HIGHLAND

1898: ZANE' - THIENE (VENETIAN
CHEESE CAPITAL).

1968: CAMPODORO - PADOVA

1975: MATO GROSSO DO SUL - BRASIL
2000: MORAVIA — Czech Republic
2012: CHINA
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OUR EXPERIENCE

We would like to share with you our Vision and the
way we changed our business in the last 20 years.

Hopefully it will be of your interest!




FREEDOM

WILL FEED
THE PLANET
SAVOUR
THE INNOVATIVE
CHEESES MADE
BY BRAZZALE
REVOLUTIONISING
FILIERA THE ITALIAN
v Ll L L TRADITION
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FREEDOM WILL FEED THE PLANET

reanaMosnbiit BbI30B:

HAROPMHTD

BONEE 9 MUNNHAP 0B HMTENER

HAWEX NNAHETDI

JHONOrMYECKH YCTOHUHBLIM
CNOCOBOM - E3 HCTOLIEHHA NPUPOAHBIX
PECYPCOB W BPEAA ANA 3KNONOIMA.
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FREEDOM WILL FEED THE PLANET

b nmfconem PRIIOM,
HVIHO TONbHO 3AXOTETb_ HEPAB/IA, YTO HALLI MHP CTAHOBMYCA KVHHE.
\ | YENOBEYECTBO VHE COBEPLINAIO GONbLIOA CHAYOH:
3AXBATLIRAIOLAR NEPCHEKTHRA

TIPEO/IONIETh BbI30B, ¢ 1970 rona u 110 CEH JAEHD arpounzveTeus

OGLE[INHNB YCANT BCEX OTPEGHTENEH, CAOCOGHA NPOKOPHTE GONEE UEW
A& ﬁ« l/ — 3 MUINHAPAA YENOBEK
IlllTllI'blE ATCHK 3TOM v, 3A BCE GONEE HU3KVIO LIEHY,

OCO3HAHHD
N0 COBETBENHOMY mmnnmn




FREEDOM WILL FEED THE PLANET

JTOT YCNEX BbiN AOCTATHYT BNATOAAPA
CBOGOAE TOPTOBANM, CBOGOAE NPEANPHHHMATENLCTBA,
CBOBO/E HCNONb30BAHMA CbIPbA, PECYPCOB M SHAHHH.

HAOAHO I“"'““IE““EM HAC

HE UMENO TAKKX GOTATBIX BO3MOKHOCTEH.

Mbl 0CO3HAHHO COBEPLUMIH PEB“" m“" m

HALIETD MbIWNEHKA, HALIKK NPOH3BOACTBEHHBIX
NPOLECCOB, HALIHX NPOAYKTOB
H HK COLMANIBbHOIO H IKONOrMYECKOI0 BNHAHKA.




FREEDOM WILL FEED THE PLANET

ONTUMANBHOE reorraeuucckor PACIPEAENEHME
NPOH3BOACTBEHHLIX NPouECCos - 310 KAIOY
K KAYECTBY, 3> DEKTHBHOCTH
W 3KONOTHYECKOH YCTOHYHBOCTM OKPVIKAIOLIEH CPEADL.

Brazzale US, Inc.

United States of America

CBOBOAA
ﬂﬂ3ﬂABATb KA VIO BEUb

B HAMBONEE NOAXOAALUEA TOUKE
JEMHOIO LUAPA -

JT0 OTPOMHOE AOCTHIKEHME

HALUETO BPEMEHH.




FREEDOM WILL FEED THE PLANET

HESABHCHMOCTD H
CBOBOAA
» . I{(AIE.II_IIII‘AIIHH
| SAATOMNPA CBOGOOE -
IIIITPEBHTEIIHI
% wunnosnuvam, TPAAUIHA BO3MOMHOCTD
=N 'PA3B"BAE“=H AEHb 3AIHEM,
~ VIVYILAA KAK IPOAVKTG, muunmuzccu L chom
' . NPOKIBOACTBA =
- I
- NPOAVKTA,

KOTOPbIi OTBEYAET EF0

NPEANOYTEHHAM

BETETAPHAHCTBA,

PENIHTHH, KONOTHH,
NOAAEPHKH HHMBOTHBIX,
BE3ONACHOCTH HITH
3/10POBOI0 OGPA3A HH3HK.




FREEDOM WILL FEED THE PLANET

ANA 31010

AnA CO3AAHHA HOBBIX NPOAYVKTOB
Mbl BbIGPANW HAHBONEE NOAKOAALIME OBJIACTH H
KVNbTYPbI K BONNOTHIH B HKH3HDb




FREEDOM WILL FEED THE PLANET
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FREEDOM WILL FEED THE PLANET

YAUBHTENbHOE CORPOBHILE

JIECOBOCCTAHOBHTENDHDIX
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FREEDOM WILL FEED THE PLANET

BOCCTAHOBMNEHHE IIM!'I'EHIII
POHAET . Al |

B ECTECTBEHHBIE NPHPOAHDIE YCNOBHA:
IIlJBbIIIIAETGﬂ 5E30l|AﬂHlJﬂTb tKHBOTHDIX, HX

, RRYECTBO MACA.

KOTOPbIA BO3BPALIAET CKOT

NOrnowWAA NAPHHKOBDIE FA3bI,

DEPEBbA naor uam APEBECHHY.

HOTOPAA ABNAETCA UWEHHbLIM CTPOMTENbHBIM
MATEPHAJIOM HiTH BHAOM BO30OBHOBNAEMOIO TONMHBA,

A BLICOKHE ECTECTR
IIII'IBbI m\ET Bbll}llI{HH
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FREEDOM WILL FEED THE PLANET
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OTCNERWBAHKE, NPO3PAYHOCTD,

NUILEBASA LEHHOCTD H NONHAA

HHOPMALIMA O NPOAVKTE - BCE

JT0 6bIN0 HEBOOBPASHMO EILE
HECHOJNILKO JNIET HASAA.

MYNbTHMEAMAHBIA
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LiM<POBAA PEBONIOLYA
OTHPBIBET HOBbIH

OBILEHNA c NOTPEBUTENEM,
HOTOPbI AAET GOABUIE MHAMOPMALINE,
BONbLLE COSHATENBHOCTH H
GOMbLLE CEOGO/bI.




FREEDOM WILL FEED THE PLANET

LET THE SUNSHINE IN!
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FREEDOM WILL FEED THE PLANET

CBOBOAA- 310
BCTPETHTBCA B

CETH MArA3HHOB PO3HUYUHOH TOPTOBIH
LA FORMAGGERIA GRAN MORAVIA

KAHAbIA 0] Mbl BCTPEYAEM

1,9 MUNNHOHA NOTPEGHTENEH,

KOTOPDIE OBOTALIAIOT HAC HOBBIMH HAEAMM H ONBITOM,
YTOBbI Mbl YAVYLLANH HALWK NPOAVKTDI, HALL MAPRETHHT,
HALUY OPTAHM3ALHIO CBBITA.

JTO HESAMEHHMOE YYA0 /'
YKNOBEYECHOIO OBILEHHA. DRMAGGERIA




— Brno. (2015)

: Formaggeria Gran Moravia di Zelny Trh

Enrico Robusti




THANK YOU FOR YOUR
ATTENTION!
See you soon in Russia!

roberto@brazzale.com




